Better Than Grandma
Brand Guidelines v1

Jo3l )lauo3l - Better Than Grandma digo Ju>

Direction A - Wink. Prepared 2026-10-31for AMC and the Chief of Masters. Concept version pending Chief
audit and AMC Sign-off 2; nothing in this document is live on any channel yet.
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1. Brand Platform / doM=J| diaio

Purpose dlall

To give the ones a family loves, their cats and their little children, screen time that is lguis 350 dlilell o lie sy &bl g (loyliuog 5 alslsl 5 JI .
good for them, so the family can breathe. (=R ghbs ped Jl Ghs

Acgll

Promise

Whatever Better Than Grandma puts on the screen is made for the one watching it: asawg ball i :ddgin JI ol3lg pgrn) gouuae Better Than Grandma pe dirlil Je gl I JS
the cat's eyes and ears, the child's pace and language. dislg Jabll glilg
Positioning aSg0ll
The family of channels you turn on for your cat or your child the way you would hand AiS39 8)gu0 52 Lgsd daluwi JI dadl yuiany cllah) ol el lglais M ©lgiall dle

them to a patient, clever grandmother.

KV 3l
Three audiences, one mark 9

gl Gyl Yoy 2 (3y=llg e JS) 9o LaS Better Than Grandma :juaisd 3g e2yif Lo adl

e The cat: colour and motion built for its vision (blue and yellow fields, high contrast
"o JI

prey).
e The child: slow, clear, local Arabic first, English beside it.
e The parent or owner: calm design, honest words, no tricks, no noise.
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2. Personality And Voice / wguall 6 g duasxill

Personality in four words =09 go 'ub-!.h!i A 13yl Oguall
Warm. Patient. Clever. Playful. Always safe. dyjalon] ©LolS Wy doyiswog dl A2 (0 dixg B iy dongly 095 odlg LI oiﬁ) sl bl
owdl 3] dlyss
We are We are not
Warm like a grandmother's kitchen Cute-for-the-sake-of-cute, sugary "(d,95 13) bl oo lis olus :bhill g jali :gaglisd]
Patient: we repeat, we slow down Loud, fast-cut, neon

"lgsowg bbbl il pouow ghiall .z i clbd J39 Ogall gg3alill Je ddi” :uogll
Clever: built on how cats see and children Preachy or academic

learn "d2,8> Job oSS sgw g W lglgdg 9x3alidl Je oghog wguall Iglii™ iusiall Galsidl
Playful: a wink, not a joke at anyone Sarcastic, meme-driven
o "J3uiy i )yg e B ydlasll gblios lgias JI pinyl Lac"  yaiell
Honest: "realistic", never "real" (R-15) Hype: "best”, "number one”,
"guaranteed” W e W e Cww e s
"o=919" Joiti tgo Sz e "iris" "(goude" a9 9)" M Jaddl" ig ghoe
English voice

lg) dols 6|(L~o.¢:9|d&lpmu)b.oumudwhudbﬂ/w)&maﬁuwuym Ado Old)ya0

Titles: Cat TV: Mice for Cats to Watch | Videos for Cats (13 Min) 150U ol &

Descriptions: plain sentences, what is in the video, how to play it (TV, full screen,
sound on), one honest line about the brand.

Pinned comment (cats channel only): "Turn the sound on and put it on the TV. Tell us
what your cat did in the first minute." No emoji walls, one at most.

Store copy: short, specific, true: "The feather wand from our bird videos. Steel core,
replaceable feathers."
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3. Naming Rules / daouuil oclg9

Master name: "Better Than Grandma", three words, title case, never abbreviated
in public (no BTG on screen, in titles, in the store or on products; BTG is an
internal file prefix only).

Channel names: "Better Than Grandma" (cats), "Better Than Grandma Kids",
"Better Than Grandma Dogs". The audience word is a suffix, one word, English,
title case. The cats channel keeps the bare name because it is the origin channel.
Handles: @BetterThanGrandma, @BetterThanGrandmakids,
@BetterThanGrandmaDogs. No separators, no numbers.

Store: "Better Than Grandma" as the store name; collections: Seen on Cat TV,
Cat TV Setup, Daily Care. Product titles never claim the brand made the product
unless it did.

Affiliate pages: "Better Than Grandma recommends" as the page heading; the
disclosure line sits above the first link.

Series names: "Cat TV: [prey]" for cats; "[Topic] with Grandma" for kids (English),
"[e91090ll] 8u=l 20" (Arabic).

Badge words: CATS, KIDS, DOGS in English; MU (Jlab [Jahsl) in Arabic. Never
both languages in one badge.

J9eoll Plaoiyoi:ﬁu: 39 yr=ll p2)i Lo Losls Siu=33L Better Than Grandma :M)JI el
el Bais bladll 38 .MU Dogsg Jlabl Kids ;)ggeall dalS + euwdl :Olgidll slowl
Juo3l lgi¥ 3ymall

S A Log paxiallg yialb eundl Casd 1ghy "egass I pudsd” i gyl yeidl s
Jabl 822l g0 [gg690)11"g onall "[duy yal] thlhdll (g 5al5" i Jaw Sl

MU / JlabW [ blhsll :635g daly 6a>g dolS :6)Lil

sbais! sl ol i 3y2)l "Loaild" ol /dodall 6)laiue clowl :ggion
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4. Logo System / jlaidl pls;

Better Than

Grandma
P> M puigs

Horizontal lockup with the Arabic line (BTG Horizontal With Arabic Tagline)

‘: ‘ Better Than Better Than
QO QO

Grandma <4 Grandma
Better Than

Grandma

0,0,

) g
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The mark is a grandmother drawn in four shapes: head, bun,
round glasses, smile. Flat Ink on Cream. It is the one element
every audience shares.

Lockups: horizontal (default for banners, store header),
stacked (square spaces, avatars with text), mark only (avatar,
favicon, watermark). Text in the SVG lockups is converted to
outlines; no fonts are needed to open them.

Colour versions: Ink on Cream (primary), Cream on Ink
(reverse), black and white (mono). No other colour is ever
applied to the mark.

Clear space: one third of the mark height on all sides.
Minimum size: 48 px on screen, 12 mm in print.

Never: gradients, shadows, outlines, 3D, textures, rotation,
stretching, redraws by a generator (register rule R-09), extra
features on the face.

25lg o9l .dolwinlg 8)laig ysi dSaSg wl) :J bl dsyyl 835 Ll
i dlg> diodl dSluallg (HMUI ¢)lg)Bl yasy 313 Bg doww) sl o 2o
.d.cLé.'.\'Jl
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5. Badge System And Cats Variant / bhsll dsuuig 6)lLid|

CATS bhal)
KIDS JlabW
DOGS QMU

Badge set, both languages

) 4 ) 4

Rule: the badge is a Honey pill with the audience word in Ink,
K'Ds anchored at the bottom-right of the mark and overlapping its edge
by about one third of the pill height. The word changes; the pill, the
colour and the position never change. In thumbnails the pill is at
least 9 percent of the frame height so it survives the phone feed
(lesson L-12).

CATS

Cats: wink + CATS badge Kids: open eyes + KIDS badge

Wink: cats content only (AMC condition 75). Kids, dogs and store
use the open-eyed mark. The wink is the right eye (viewer's right)
and is the only facial change allowed.

8308l .dodell oaas Jawl cobi lgilke 1ygganll dolSy Jusll ool dlgmus )Lidl
azgll Je b yusi sl 4 Log aid bl sgimnal
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6. Colour / plgJ3I

Ink Cream Honey Apricot
#161C33 #FFF6E5 #FFC94D #FF9A6B
text, marks, silhouettes light backgrounds badge, accent, cat-visible kids only
yellow
Pair Ratio  Use sl glise okl Lgdgits I puililall oyo "June” yaio3lg "l &3l Wo31gSh dinli duasl ole/3l
Ink on Cream 15.68:1  all text, marks "Ghoinall’y boball sgize JSh degiao Jlinllg yom3l ghiall )90 go pgS)laiy bo Juinadllg
bid JlblW

Ink on Honey 10.99:1 badge, plates

_ _ 12l ool 29) e piogy Bl goion §)j31 e psuall paill
Black silhouette on Sky  8.21:1 cats thumbnails (R-25 needs 7:1 or more)
Cream on Ink 15.68:1 reverse lockup, dark intro
Ink on Apricot 8.08:1  kids plates
Ink on Sky 6.58:1 large text only; small text goes on an Ink plate

Why these families: cats see the blue (about 440-480 nm) and yellow-green families
best, so the brand lives in the same families as the video picture and never fights it
(register rule R-25). Red and orange never appear on cats content; Apricot is a kids-
only accent.
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7. Typography / bghbsll

Fre d o k A 600 Use Latin Arabic Size guide

Thumbnail Fredoka 600 Baloo Bhaijaan 150 px on 1280 x 720
word 1 2700

Better Than Grandma - Cat TV - MICE , )
Thumbnail Fredoka 600 Baloo Bhaijaan 120 px

Latin titles, thumbnails, badges, buttons. Variable font, use weight 600 only for word 2 2700
display; 500 for sub-lines.

Banner name Fredoka 600 - 108 px on 2560 x 1440
700 o ° 2 o b Banner Arabic - Baloo Bhaijaan 52 px
09 2 o=
o ( 1) o o
Badge Fredoka 600, +6% Baloo Bhaijaan pill height 9% of frame
-~ A las - e PR trackin 2700 minimum
022l 2o Vg yall plsi - pgaad S puigl 9
Lower-third Fredoka 600 Baloo Bhaijaan 36/ 64 px on 1920 x
Arabic titles, thumbnails, badges. Weight 700 for display, 600 for sub-lines. Always 2700 1080
shaped and right-to-left; never typed as separate letters into a generator. Body Rubik 400, 500 for emphasis 18-22 px

Rubik 400 / 500 - body text in both languages aj

All three families are SIL Open Font License; the font files and licence texts are in 02

)-'>U~°J |9 MSJ | Colour And Type/Fonts. Google Fonts serves them for the store (CSS import).
Descriptions, store copy, documents. Rubik covers Arabic and Latin, so mixed lines dasy dilaw Lgls . yogaill Rubik /g y=ll Baloo Bhaijaan 2 «sjul=upl Fredoka :hid bghs disl
keep one rhythm. .dojaJl dédyog d>gito
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8. Channel Art / 6LaJl 9

Beﬁer Thq n Videos for cats to watch
9,%) Grandma R

- bhall
CATS Peasd ‘._'}JI gl

Cats banner, Threads background (AMC preferred the line style over discs)

Beﬁer Tha n Learning and play for little ones

@,

Avatars 800 x 800 (mark only; the channel name carries the audience word) and the cats watermark 150 x 150

Specs (YouTube Help "Manage your channel branding", read
2026-10-31)

e Banner: upload 2560 x 1440, everything that matters inside the centred 1546 x
423 safe area (1235 x 338 at the 2048 x 1152 minimum); under 6 MB. TV shows
the whole image, desktop and phone show the strip. Re-check the safe-area
preview inside YouTube Studio before the switch.

e Avatar: 800 x 800 upload, renders at 98 px and 48 px; mark only, cats winks.

e Watermark: 150 x 150, under 1 MB, cats channel only; made-for-kids content
cannot show a watermark.

Juue blaidll §)51) dalsll oglg 6Ll dalS 6305l hid clubl &M a8y (ouiliall aslg yill
buoglly dio¥l dibioll 315 agoll JS (JabW @ivasiveg

0,0) Grandma ol aly
~ . Juabi
KIDS e Ml guigi
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Kids banner, Lenses background (alternative); both backgrounds exist for both channels



9. Thumbnail System / Juinodll oUW

The grid (1280 x 720)
e One big subject on the right two thirds: cats = black silhouette on Sky; kids = subject on a Honey disc on
Cream.
e Two words maximum on the left: word 1 on an Ink plate (150 px), word 2 on a Honey plate (120 px); kids put
the Arabic word first.

e Mark bottom-left (120 px), badge bottom-right (pill 64 px, at least 9 percent of the height).

e No faces of real people, no arrows, no circles, no emoji, no more than three colours per thumbnail.

e Title and thumbnail say the same thing: the prey or the lesson is the first word of both (title standard D-
26).

Cats template Phone test

At 280 px wide the two words must still read and the badge word must still be legible; if not, remove a word
before shrinking anything.

9 9 ):J| ‘OJ.QJ
Learn Letters C'J W I Jsl el dolSl dro 5

; daalsll Jlab3lg .ngi JSidlg €18y daalsdl bbhdll .casd aos 8)lidlg s jluy do sl .@asl A8 guilalS S dolg 090

KIDS

Kids template
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10. Intro And Sound / Wguallg dovsall

Better Than
&y Grandma

o s

Better Than Better Than Better Than
¢y Grandma oy CATSGro:mdma ) 2 CATSGro:mdma )
23 I ol 023 I ol 923 I Guligs

Cats intro, 2.000 s at 60 fps: 0.00 mark pops in; 0.10 the approved meow plays and the mouth opens; 0.30
name slides in; 0.55 Arabic line; 0.95 wink; 1.15 badge pops; hold to 2.00
e Timing and the meow are the approved D-23 package values (2 seconds, meow
at 0.100 s, unchanged, never a second meow, R-03).
e Delivered as ProRes 4444 with alpha plus embedded PCM, in light and dark
versions, landscape 1920 x 1080 and vertical 1080 x 1920, plus MP4 previews.
e Light version on light openings, dark version on dark openings (AMC condition
80).

Kids intro (2.5 s)

Same choreography without the wink and without the meow; the audio logo plays at
0.30 s. No startling sound, no speech.

Sound signature

A one-second audio logo: two soft marimba-like notes rising with a small sparkle,
mastered to -14 LUFS integrated, -1.5 dBTP ceiling (channel standard). Files: WAV 48
kHz 24-bit and MP3 320 kbps, with the ffmpeg loudness measurement in 08 Sound
Signature. The cats variant is the approved meow inside the intro; the audio logo is
never added on top of it.

ElevenLabs produced four candidate takes on the flow "Better Than Grandma - Audio
Logo" (67 credits used, within the 5 percent cap); the downloads were blocked from
this workspace, so the delivered audio logo was synthesized and mastered locally. If
AMC prefers one of the ElevenLabs takes, it replaces this file at the same loudness.

olwb Jlb¥l dordo . Jpasi 6i 3 (& 0.10) diudgi Luais Jainall clgallg buwall Ll bbbl dosso
dioleg d=il9 ¢puisunig dlay dialsuy wlalall JS .o ludle ¢ lieski lgigog «clgo g 60s M uaig
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11. Motion Rules / 4S,=J1 uclg9

Badge animate-in
Scale 0 to 1.05t0 1.0
(back-ease), 300 ms,
starts at 115 s in the
intro. Anchored
bottom-right of the
mark, overlapping

CATS ¢
the edge. No fade, no CATS CATS CAT-
rotation, no bounce t-00s t=115s t=1255 ¢ 0TEG -
beyond one
overshoot.

Subscribe
i i i 1 H element (round)
Badge animate-in YouTube end-screen element: next video (16:9) YouTube end-screen element: playlist Cats Best Videos

Lower-third template - kids educational content - grey = video underneath - safe margin 96 px

End card - cats channel only - last 15 seconds - no music, no speech (R-03); cats channel may keep prey sound under the card

Cats end card (last 15 s)

o Badge: back-ease scale 0 to 1.05 to 1.0 in 300 ms; no fade, no spin. Exit: scale to
0in 200 ms if needed.

e Mark: pop-in with one overshoot (350 ms); blink allowed every 4-6 s in long kids
content; wink only on cats content.

e Lower-third (kids): Cream pill from the left at 96 px margin, 400 ms ease-out,

| sé,sdl holds 4 s minimum, Arabic above English, KIDS badge at the end of the pill.

The letter A e End card (cats): Ink background, reverse lockup top-left, two 16:9 element areas
for YouTube end-screen elements, round subscribe element right. No music, no
speech (R-03).

e Shorts: never a "watch the full version" call to action inside the picture (R-22).

Kids lower-third

00 doyS dlgunsS b Jaul by yidl .G 3 (@5 po £52 300) 8a>g &ymad 6348 gl 6Ll
235 Mg iamwgo W bnid bl 5Ll dylgill dlny .(s5alaigl Go8 3yl ol
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12. Store And Affiliate / dgoxllg j=xioll

Toys'your cat has
already met on screen
W o oalg . diblidl e Jghbd Lgdli Ll

Shop the Cat TV setup

0,®

W

Hero concept

SEEN ON CAT TV

Better Than
QO Grandma

Product Name Goes Here
QoL il pul

$24.90 _ Addtocart

t benefit line in English, one sentence, no claims stronger than the truth.

Store logo: horizontal lockup, Ink on Cream header or Cream on Ink footer.
Favicon: mark only on a Cream rounded square (favicon.ico, 32, 180, 192, 512).
Product card: photo on Cream, mark top-left, "SEEN ON CAT TV" Honey tag top-
right when the toy appears in a video, English title then Arabic, price, Sky button.
Copy: true and specific; no medical or behavioural promises about cats or
children.

Affiliate disclosure (EN): As an Amazon Associate, Better Than Grandma earns
from qualifying purchases.

Affiliate disclosure (AR): Better Jasi «puiniguwl Ugjlel goliy 9 (o o Wity

Ao §oll Wb el (o dgoc e Than Grandma

The disclosure sits above the first affiliate link on every page and in every video
description that carries a link (cats channel only; kids descriptions carry no links).

Je 8900 :giiall &S . 9Sudlas dodsll digilg gl L8] Hlai AlolS puwil Guis Josy yiall

Jol @99 2lad3l yhus gblielly ygh JI Ol "hhill dili Je dibb” eagg paiuo jlaig ielS

Lails byl
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13. Kids Channel Rules / Jlab3l 6l uclg9

The kids channel is set "made for kids" at channel level. From YouTube Help (read dodallg wljlablg wlidail L2l 130g BLEll Ggimo e "JlabW douaie" daiow Jlab3l L8
2026-10-31), these are unavailable on made-for-kids videos: autoplay on home, cards Joulgyllg ©BBUbulg dilgill Wliling dyloll
or end screens, video watermarks, comments, donate button, live chat, notifications, . . _

personalized advertising, miniplayer playback, Super Chat, save to playlist, channel BLall o3 'C""'U}-’pu'iﬂb! faudl by yill idosoll 1has 8yg0ll d_éb i dodlall e
memberships, merchandise and ticketing. On the channel: memberships, lgaog 9l Jbdl gblio J15 JluMl 9o dg dlgac glas] 39*?&? f*-.‘|9J 2
notifications, posts, comments. A8l SiuliBly el dagh 3ol el @

JolSIl dubol ledlg Olpasuill JS
So the kids kit has

e No watermark file, no end-screen or card templates.

e No store links, no affiliate lines, no "subscribe" or data-collection calls to action
inside videos or descriptions.

e Brand presence inside the picture only: intro (2.5 s), lower-third, a baked outro
frame with the stacked lockup, and the channel art.

e Pinned-comment and tone rules for comments apply to the cats channel only.

e Characters, songs and visuals are original; no licensed or "inspired by" material
(hard constraint 6).
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14. Do And Do Not / J=4i 39 J=9I

Do

Use the SVG or PNG files from 01 Logo exactly as delivered
Flat Ink on Cream, Cream on Ink, or mono

Wink on cats content only

Badge bottom-right, Honey pill, one word, one language
Cats: Sky field, black silhouettes, 7:1 or more

Say "realistic", "for cats to watch", "learning and play"
Arabic in natural white Najdi, shaped and right-to-left
Kids: brand inside the picture, intro + lower-third + outro frame

Full name "Better Than Grandma" everywhere public

Keep the approved meow unchanged at 0.100 s in the cats intro

Do not

Redraw, trace, or regenerate the mark with any tool (R-09)

Gradients, shadows, outlines, glows, 3D, textures

Wink on kids, dogs or store materials

Move, recolour, resize below 9% of frame, or drop the badge on channel art

Red or orange anywhere on cats content; small text directly on Sky

"Real”, "best", "number one", "guaranteed", medical or behavioural promises
Formal MSA in parent-facing lines; Arabic typed letter by letter into a generator
Watermark, end screens, cards, links or CTAs on kids videos

"BTG" or a translated name in public

A second meow, a trimmed meow, music or speech in the intro

lges 3g bulgy Wy Jlab3l 8Ldg .clay dagly Lo NS hid hbhall 830 (ol olSay 8)li bghs @l slgsh plgll duas \puals Lo a5lg ylais :dodll
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15. File Index / wlalall yw)a9

e 01Logo - SVG, PNG (2000 px wide, transparent) and PDF of every lockup: Mark oty 03495 dlef St Jyasi 19 dadye il ySuw dugaie y3bae o 62)geg doguye wlalall JS
Primary, Mark Cats Wink, Mark with CATS/KIDS/DOGS badge, Reverse Cream, e Downloads/Better Than Grandma - Identity al=w § dlolS dojall 5934l sl Jao dSAI
Mono Black, Mono White, Horizontal (Primary, Cats, Kids, Arabic Tagline, Reverse, .Brand And Intro 01 = Wyl § Coull 85309 SVG j3bowg «didlowll GBlbuSy Jsuive 9l jlg=
Mono), Stacked (Primary, Cats, Kids, Reverse, Mono), Badge Set. ) i

e 02 Colour And Type - Colour And Type Rules.md; Fonts: Fredoka-VF.ttf, JiSitd o0l i o] gbliall (Olwliall) Jiiumall dipo @*QNJLL”“L' draggio diuus :dllall
BalooBhaijaan2-VF.ttf, Rubik-VF.ttf with OFL licence texts. 08Ul Je sl dipo Jga2d loasig i lgil Jsine g2l sleiel i (Oguall iyy=ll

e 03 Channel Art - Cats and Kids: banners 2560 x 1440 (Threads and Lenses),
avatars 800 x 800, cats watermark 150 x 150.

e 04 Thumbnail Templates - cats and kids 1280 x 720 reference renders (editable
HTML in Source).

e 05 Store And Affiliate - Shopify logo 1200 x 300, hero concept, product card
template, favicon set, disclosure lines.

e 06 Quick Kit - one-page PDF for the production Master.

e 07 Intro And Motion - six intros (ProRes 4444 alpha + MP4 preview + WAV mix),
lower-third, end card, badge sheet.

e 08 Sound Signature - audio logo WAV and MP3 with the loudness note.

e 09 Brand Guidelines - this document.

e Source - build scripts (build.py, build_kit.py, build_intro.py. build_audio.py,
build_guidelines.py, textpath.py, contrast.py) and every HTML template;
README.

Status: concept version awaiting the Chief's independent audit (sizes, safe areas, measured
contrast, Arabic shaping, loudness), then AMC Sign-off 2, then the Chief schedules the
.switch on both channels. Version v1, 2026-10-31
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